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='USAID BC and the Water Strategy:
Strategic Principles
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Strategic Principle 1:
BC is more than sanitation & hygiene promotion

WASH Improvement Framework
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Strategic Principle 2:
BC is more than messages
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Comprehensive BC strategy to promote:

Mothers of small children should wash hands with soap before
preparing food, and air dry hands
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=" USAID Strategic Principle 3:
Enabling products are essential for BC uptake
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(=)USAID Strategic Principle 4:
Building capacity in BC for WASH is essential




=" USAID Strategic Principle 5:
Gender matters!
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“Village WASH Committee”
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&/USAID Strategic Principle 6:
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Include sustainability strategy in all BC programs




(= USAID Strategic Principle 7:
You get what you evaluate in BC programs
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SERTES 3

="USAID Strategic Principle 8:
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Integrate WASH in food security/nutrition programs

Handwashing Food preparation

* Promotion of
handwashing stations

« Counseling & demo of
complementary feeding




./ USAID BC and the Water Strategy:
Full Steam Ahead




For further information, please contact:
Merri Weinger
USAID/Bureau for Global Health
Washington, DC USA

mweinger@usaid.qgov

1-202-712-5102



