BREASTFEEDING - ONE OF THE
SMARTEST INVESTMENTS A COUNTRY CAN MAKE

Breastfeeding leads to healthier families and a stronger workforce. Yet, fewer than 40% of children under six
months of age are fed only breastmilk. Led by UNICEF and WHO, in collaboration with many partners, the
Breastfeeding Advocacy Initiative calls upon governments, donors and development partners to:
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T0 JOIN THE INITIATIVE AND FOR FURTHER INFORMATION: BREASTFEEDING@UNICEF.ORG.



