
   
     

  

                
                  

                   
                    
              
            

               

              

U.S. Government GlobalVAX
Support Contributes to Rapid Rise in
Tanzania’sVaccination Coverage

Vaccination Uptake in Tanzania

Despite a slow start to its COVID-19 vaccination efforts,Tanzania has made rapid progress in expanding its
vaccination coverage in just four months, from 15 percent in June 2022 to 70 percent of the eligible population
vaccinated as of September 29.With months to spare, the country has achieved the national goal of 70 percent of
the eligible population (age 18 and up) vaccinated by the end of 2022.With over $30 million in funding through the
U.S. government’s Initiative for GlobalVaccine Access, or GlobalVAX, U.S. government agencies, in partnership
with the Government of Tanzania (GoT), propelled efforts to vaccinate Tanzanians against COVID-19.

Government of Tanzania Embraces COVID-19 Response

When Tanzania’s President Hassan assumed the presidency after the sudden death of her predecessor in March

2021, she initiated a significant shift in COVID-19 policy including establishing a COVID-19 expert committee;



              
            
              

                  
                 

               
                   

   

         
         
        

        
       

        
       

      
       

     
        

                  
        

                  
             

                
           

increasing dialogue and cooperation with the U.S. and other development partners on creating an updated
COVID-19 response plan; making the recommendation to join COVAX; and adopting routine COVID-19
preventative measures.The President began wearing a mask in public and encouraged her administration and
others to do the same.The country ultimately joined COVAX and received a first tranche of over one million
U.S.-donated Johnson & Johnson vaccines in late July 2021.A pivotal moment occurred on July 28, 2021 when
President Hassan received her COVID-19 vaccination publicly, which was broadcast live on national TV.This public
act by the country’s leader signified that the vaccine is safe and effective, and helped build trust in the vaccine
among the Tanzanian people.

First Tranche of Vaccines Arrive in Tanzania

Tanzania began administering the newly donated vaccines in July 2021,
after which uptake quickly stalled, largely due to vaccine hesitancy,
mis- and disinformation, and lack of community engagement. Despite
the slow start to Tanzania’s vaccination campaign, concerted U.S.
government engagement and collaboration with the GoT, including
technical assistance, proved successful in fully administering the first
tranche of donated vaccines. U.S. government agencies supported
this effort through comprehensive COVID-19 vaccine distribution,
education, and demand creation activities leveraging PEPFAR, routine
immunization, and maternal-childhood health platforms. Further,
President Hassan continued to press her administration to accelerate

efforts to “get the jabs into arms to protect Tanzanians from COVID-19.This support and advocacy by the GoT
has been critical in helping to increase vaccine uptake.

Communication and Outreach Campaigns Help Combat Misinformation and
Sensitize Religious Leaders

As part of its early response efforts, with funding from the American Rescue Plan Act of 2021 (ARPA) in
September 2021, USAID’s implementing partners developed social and mass media materials to increase vaccine
uptake, including radio spots, talking points for radio presenters, and social media content for use by Tanzanian
influencers. USAID also provided factually accurate information about COVID-19 vaccines to journalists,
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radio presenters, and social media influencers.These training sessions equipped them with the skills to positively
report on vaccines, including availability and safety, and empowered them to address myths, misconceptions, and
misinformation.

In support of the GoT’s COVID-19 vaccination plan, USAID
aired a total of 4,050 radio spots across four national radio
stations, reaching 32.5 million Tanzanians with critical
information about COVID-19 vaccines. Additionally, USAID
reached 9.6 million Tanzanians through social media campaigns.
Importantly, USAID also leveraged the influence of religious
leaders to reduce hesitancy to vaccination and increase uptake.
Social and behavior change communication (SBCC) toolkits
were developed for religious leaders, and USAID distributed
13,000 copies of these toolkits to six religious umbrella
organizations in Tanzania across denominations and faiths. Following distribution of the SBCC toolkits, USAID
trained 30 leaders of these umbrella organizations on their use.This targeted outreach helped sensitize this
influential group and along with media messaging laid the foundation for successful vaccination campaigns.

Global VAX Support Propels Vaccine Uptake via Community Outreach
Approach

Tanzania was announced as a GlobalVAX surge country in March
2022, and has since received $25 million from USAID and $5.3
million from the CDC to expand vaccination coverage. GlobalVAX
was officially launched in Tanzania on June 2, 2022, after which
vaccination rates quickly skyrocketed, doubling from 15 percent to
30 percent of the eligible population in just one month as U.S.
government agencies scaled up support within regions, and as GoT
political will and advocacy increased. U.S. government agencies
scaled up community-based vaccination efforts via outreach by
health care workers, with targeted campaigns at regional, district,
and community levels.



               
             

              
                

               
                   

         
            

          
       

         
          

        
           

          
         

       
     
   

 

          
       

         
            

          
           

        
         
         

Community health workers led hyper-local efforts to get shots in arms, including walking from house to house
offering COVID-19 vaccines.They sometimes targeted large gatherings by attending village meetings and visiting
marketplaces, churches, and funerals.These local outreach and education initiatives have helped change the hearts
and minds of Tanzanians who have become more accepting of the vaccine while increasing the accessibility of
vaccines.Vaccinations quickly increased from an average of 106,000 weekly doses administered in January 2022, to
1.7 million doses administered from July 8 to 14.This marked the beginning of a rapid rise in vaccination rates.

Event-Based Vaccination Drives Uptake in Five Regions

In partnership with the GoT, USAID and its implementing partners
rolled out a successful series of music events in five regions from late
July through August 2022 that drove more than 40,000 vaccinations in
just five weeks.These event-based campaigns helped normalize
vaccination in selected regions and to increase uptake across the
country through intensive use of national media, social media, and
influencer support for event promotion.Tanzania’s Minister of Health,
Ummy Mwalimu, was highly involved in the events, and noted in her
remarks at the event in Mtwara region,“Through the Mziki Mnene
(‘Big Music’) platform, we will continue to remind each other to
register, complete the doses, and get COVID-19 vaccination
certificates to reach the goal of
protecting our country against
the pandemic.”

Organized by the popular national radio station E-FM, the Mziki Mnene
platform provided edutainment for residents on COVID-19 vaccination,
created demand, and provided an opportunity for vaccination, with stations
set up at the events. Popular music artists encouraged citizens to get the
vaccine, and promoted the vaccine before, during, and after the events
incentive to get the vaccine, group photos with the musicians were
offered. Other influencers (musicians, social influencers, and comedians) such
as Wema Sepetu, former Miss Tanzania, did outreach in communities
to expand messaging to hard-to-reach areas. Community and religious leaders



              
            

           

               
                

       

              
             

       
    

     
           
        

         
        
        

       
        

at national, regional, and local levels participated in community sensitization that helped combat fears and
misinformation about the vaccine. GoT involvement, specifically that of the District Commissioners, motivated
other GoT leaders to participate in the grassroot communitysensitization activities as well.

These event-based vaccination campaigns had a dramatic impact on vaccine uptake in selected regions. For
example, in Mtwara region the vaccination coverage of the eligible population increased from 28 percent to 57
percent in just one month following the campaign.

Strong Government Partnership and Concerted Outreach Efforts Lead to
Success

Under the Hassan administration,Tanzania has experienced a shift in political and public opinion regarding
COVID-19 vaccines. GoT support for the vaccine has facilitated strong government partnership in ongoing

response efforts.With GlobalVAX support, USAID- and
GoT-coordinated vaccination efforts, including targeted
community outreach and event-based vaccination campaigns,
have led to rapid uptake of the vaccine.The GoT’s target to
fully vaccinate 70 percent of Tanzania’s 18 and above
population – a goal that seemed all but impossible just
months ago – has been successfully achieved.With 70
percent of the eligible population fully vaccinated as of
September 29, a continued coordinated response will save
lives and ensure Tanzanians are protected across the country.




