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Results

Annual sales for the project year of September 1, 2002 to August 31, 2003 were 116,067 SUPANET insecticide-treated nets (ITN) and 137,196 Karishya retreatment kits.  Calendar year sales goals for 2003 are 80,000 ITNs and 110,000 retreatment kits, and as of the end of May, 50% of sales for both products had already been achieved.

Successes

On Africa Malaria Day 2003, with the support of the National Malaria Control Program (PNILP), PSI/Rwanda launched a new retreatment formula.  Rebranded as Karishya Force, the insecticide is a tablet rather than the liquid form previously distributed, allowing greater ease of packing as well as safer and more efficient application.  Additionally, per unit procurement cost is lower, allowing for a reduced level of subsidization without having to increase the consumer cost.

Also in April, a new branded communicational campaign was launched, with 24 billboards erected in target provinces as well as other high malaria incidence and population areas.  Radio spots with a focus on behavior change themes of personal risk perception and pregnant women and children under five being the most at-risk of malaria infection were also launched.  Generic interpersonal and mass communications continue in partnership with the PNILP.

New Approach to Public Sector Distribution

With supplemental funds from the USAID Rwanda mission (through AIDSMark) and in partnership with PRIME II (primary USAID reproductive health implementing partner in Rwanda), PSI/Rwanda introduced a new community-based distribution (CBD) and behavior change communications (BCC) program in pre-natal clinics (PNC) and mutuelles (health prepayment systems) in three pilot health districts to encourage pregnant women to seek early prenatal care.  An additional emphasis of the program is to increase knowledge and awareness of malaria and it’s heighten risks to pregnant women and children under five years old, and to increase availability of and access to insecticide treated mosquito nets and retreatment kits.  

Price seems to be a determining factor in purchase, with rural sales points seeing low sales.  Therefore, the prices of generic nets sold through participating PNCs and the branded PSI/Rwanda ITN sold through mutuelles  has been dramatically reduced, to $0.50 and $ 1.00 respectively.  Sales are limited to avoid resale (2 per PNC client, 1 per mutuelle client) and are regularly monitored by PSI/Rwanda and PRIME II.  Health cards must be presented after consultations, and stamped by the supervising agent once nets have been purchased.

The program also seeks to increase participation in mutuelles (health care prepayment plans), and thus reduce the financial burden malaria places on individuals, families, and the health centers.  Medical providers are trained in distribution and interpersonal communication (IPC) techniques by PSI/Rwanda staff, and subsequently are directly responsible for communicating the importance of net use with their patients.

Since program inception in January 2002, PSI/Rwanda has sold 30,866 nets through participating PNCs and mutuelles, resulting in an estimated 66,840 person years malaria protection (PYMP). 
  
� Figure assumes that a net last five years, and insecticide retreatment last 0.5 years, a treated net provides 50% protection, an untreated net provides 25% protection, and 1.8 people sleep under each net.  One treated net or a net sold with a kit equals 2.1655 PYMPs, and one kit equals 0.225 PYMPs.





